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Interview with Cornelis Friedrich, Head of Corporate Governance at Dornbracht
“Counterfeits are a problem for the overall economy”
RAS: Mr Friedrich, what consequences do the production and sale of counterfeits have for Dornbracht?
Cornelis Friedrich: In addition to the financial damage, counterfeits primarily cost jobs. Counterfeit products consequently do not just affect the manufacturers but are also a problem for the overall economy. We are primarily trying to limit the number of copies of the Dornbracht brand. We are pursuing a zero tolerance strategy, acting regardless of whether the Dornbracht products are copied on a small or on a large scale. This is necessary to protect consumers and to secure jobs.
RAS: What actions do you specifically take against product piracy?
Friedrich: Marking all Dornbracht items with the company logo is one way of protecting ourselves. This differentiates the originals from the copies at first glance. For us, investing in production and therefore in securing Germany as a production location is another important measure in the fight against product piracy: Designs can be copied to a certain extent, but manufacturing quality and the “Made in Germany” quality seal cannot. Additionally, we participate in activities such as the customs rounds at the ISH, the Blue Responsibility initiative and the plagiarism campaign of Meisterkreis to increase awareness for quality products.
RAS: Apart from economic damage – what are the ecological and social effects of counterfeits?
Friedrich: Counterfeits are made from low quality materials. That reduces the service life of the products and can even be harmful to the environment or to consumer health in extreme cases. Counterfeits are therefore not sustainable on any level – neither from an ecological nor from a social point of view.
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